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2. Describe about importance of marketing of tour packges in
modern competitive in world with suitable examples from

India.
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MODULE-II

(viege-11)
3. What is the relevance of elaborated marketing research in
promotion of tour packages?
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4. Describe about various tools and techniques used in marketing
of tour packages. Give your answer with suitable examples.
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MODULE-III
(Rigge-111)

5. What is promotional mix? Describe about importance of
various types of promotional mix in marketing of tour
packages.
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